
 

 

                                                                                                                             

 

ACTIVITY TITLE:  

Distribution of Family Planning Commodities 

NAME OF IMPLEMENTING PARTNER: 

Adamawa State Primary Health Care Development Agency  (ADSPHCDA) 

DATE OF ACTIVITY: 

2ND DECEMBER,2025 

VENUE/LOCATION OF ACTIVITY:  

Adamawa State Primary Health Care Development Agency (ADSPHCDA) 

TARGET: 

22 Participant   

METHOLOGY: 

 

IMPACT: 

Its reduces maternal mortality by decreased risk of pregnancy related complication and improve 
child health by spacing between pregnancies and also it reduce infant mortality. 

LESSON: 

Task sharing and training play a vital role by expanding roles of community health workers and 
providing regular training and also involving of communities in family planning education and 
outreach can increase demand and reduce stigma.  

FEEDBACK: 

There should be regular monitoring and evaluation to track key performance indicators such as 
community’s availability. Feedback from the clients after receiving care or services. And provide a 
feedback give an input from the health care providers. Feedback from suggestion boxes play a 
role. 

EXPENDITURE: 

 

CHALLENGES: 

1. Knowledge gap on how to filled RIRF by the service provider. 
2. Data analysis and reporting, poor record keeping, incomplete reporting and inaccurate 

data. 
3. Insufficient and untrained health workers particularly in rural areas. 
4. Logistics such as A4 paper, Laptop, internet service facilities also helps in delaying the 

activities. 
5. Funding affect the last mile distribution. 

RECOMANDATION: 

1. Enhance health care provider capacity by regular training, mentoring and supportive 
supervision for health care workers. 

2. Improve data management, create robust data collection, reporting and analysis systems 
to inform decision making. 

3. Government, Agencies, NGO, partner to support family planning programme such as last 
mile distribution, procurement of commodities and consumables. 

4. Increase demand generation to implement effective communication strategies to raise 
awareness and demand for family planning services. 

 



 

 

 

ACTION PICTURES 

 



 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 



 

 



 

 

 


